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BEYOND BOUNDARIES
STRATEGY 2030 >
To transition Giordano mto a growth_company
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Beyond Boundaries
We were in our first year of our strategic 5 yearcycle .
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Robust Growth in our Markets showing results from our

2025 key initiatives
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Growth in our Digital First strategy
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Hong Kong, our Home Market, is improving performance
against a retail environment which is declining
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~ We continue to build our Korea Collectlon |n

j Mainland China online and in Hong Kong
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Success Stories: Minions
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Success Stories
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Liguid Touch in 2025
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New Product Launch: Zipped Polo
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In April, we will launch new products in
our Touch Series




Beyond Boundaries strategy has 4 key strategic choices
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Queen’s Road Central Flagship April 17th
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Digital First ${ii%E

Launch of our proprietary site globally April 2026
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Continue to build our strategic choices in..
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Mario Lands in Aprll 2026
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2026 Outlook [REE
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Beyond Boundaries is a growth & investment strategy
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PROFIT AFTER TAX
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Endeavour to achieve profit after tax
margins trending towards
historic levels

Strive to achieve revenue at a
high single to low double-digit
compound annual growth rate
(CAGR)
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